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In recent years, the concept of brand-driven city building and the virtualizing of
space has gained significant attention in urban planning. This phenomenon,
explored in-depth by Routledge Research In, highlights the growing influence of
branding strategies on shaping the physical and virtual landscapes of cities.

As more cities strive to establish a unique identity and attract global audiences,
brand-driven city building has become a powerful tool for economic development
and cultural promotion. Urban spaces are being transformed into carefully
curated experiences, where every architectural detail and marketing campaign is
strategically designed to convey a specific brand message.

Through this virtualization of space, cities are transcending their physical
boundaries, becoming multidimensional entities that exist both in the physical
world and in the digital realm. The rise of technology and social media platforms
has further amplified the reach and impact of branding efforts, allowing cities to
establish virtual connections with people across the globe.
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The Power of Branding in City Building

In a world characterized by globalization and urbanization, cities are in constant
competition to attract tourists, investors, and residents. The commodification of
place has become a strategic approach to city building. By developing a strong
brand, cities can differentiate themselves from others and position themselves as
desirable destinations.

The process of brand-driven city building involves identifying and leveraging a
city's unique assets, whether they be cultural heritage, natural landscapes, or
specific industries. Then, through meticulous planning and design, these assets
are aligned with a desired brand image. The result is a cityscape that embodies
the values, aspirations, and identity promoted by the brand.

Take Dubai, for example. The city has successfully developed a brand image of
luxury, innovation, and modernity. Its skyline, filled with iconic skyscrapers and
architectural wonders, serves as a testament to its ambition and prosperity.
Similarly, cities like Barcelona and New York have successfully built brands
centered around their vibrant culture, arts, and history.

Not only does branding help shape the physical appearance of cities, but it also
influences the way people perceive and experience them. Brand-driven urban
spaces are designed to provide a cohesive and immersive experience to visitors,
allowing them to engage with the city's brand essence on multiple levels. From
street art and public installations to themed districts and immersive exhibitions,
city branding creates memorable experiences that leave a lasting impression.

The Virtualization of Space
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While physical cityscapes play a vital role in brand-driven city building, the
virtualization of space has opened up new possibilities and dimensions for urban
branding. The digital realm has become an extension of cities, offering
opportunities to connect with a global audience and promote city identity beyond
geographical boundaries.

Through social media platforms, websites, and virtual reality experiences, cities
can showcase their unique characteristics, attractions, and narratives to a global
audience. This virtual presence helps create a sense of familiarity and
connection, motivating people to visit or invest in the city.

Moreover, the virtualization of space allows cities to experiment with brand
narratives and engage with people in innovative ways. Online campaigns,
interactive websites, and virtual events provide platforms for cities to tell their
stories, involve citizens in the city-building process, and foster a sense of
community.

The Implications and Challenges

Brand-driven city building and the virtualization of space raise important
questions and challenges. While branding can be a powerful tool for economic
development, it can also lead to the homogenization and loss of local character.
The urge to conform to a global brand image may overshadow the unique
qualities and diverse identities of cities.

Additionally, cities must navigate the ethical and social implications of virtual city
branding. As virtual experiences become more prevalent, there is a need to
ensure inclusivity, accessibility, and equal representation. The digital realm should
not exclude or marginalize certain populations or perpetuate inequalities.



Moreover, the virtualization of space raises concerns about privacy, data security,
and the influence of technology giants. Cities must carefully consider the
implications of partnering with tech companies, balancing the benefits of
increased visibility and connectivity with potential risks.

Brand-driven city building and the virtualizing of space present exciting
opportunities for cities to thrive in the modern world. By strategically leveraging
their unique assets and embracing the digital realm, cities can create compelling
brand narratives that attract global audiences, foster economic growth, and
enhance cultural exchange.

However, it is crucial for cities to approach branding with sensitivity and
authenticity, ensuring that their unique qualities are not overshadowed or
compromised. Balancing the physical and virtual realms, cities can create
immersive experiences that captivate visitors and foster a sense of pride and
belonging among residents.
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This book is an investigation of the cultural phenomenon of branding and its
transformational effects on the contemporary spatial – and urban – reality. It
develops a novel understanding of the rationale behind the construction of large-
scale architectural complexes that relate to corporate brands, and of its
tremendous cultural effects. The author suggests that what we see today is the
creation of "global mass ornaments", of a thorough ornamentalization of the
entire globe.

The origins of this are discussed with regard to examples of corporate brand-
building from Europe and China (Autostadt Wolfsburg, BMW Welt Munich
and Anting New Town). Additional cases are several simulated spaces in Berlin
and the space-branding activities of companies like Apple or Prada. Theoretically,
the author develops an innovative poststructuralist framework, combining ideas
from Gilles Deleuze with the space philosophy of Peter Sloterdijk. He analyzes
how the corporate redefinition of space makes the city enter into a mode of virtual
urbanity. This idea leads to a notion of a "global urban" and, ultimately, the "global
mass ornament".

This concept of a global mass ornament is developed here with reference to
Sloterdijk’s concept of a world of "spheres". The latter is used to understand the
new mode of spatiality of mediatized spaces. The book makes the point that our
world is involved in a process of mass ornamentalization that has only just begun.
The concept of the global mass ornament is the first to come to grips with a
culture in which branding is effectively changing the physiognomy of the earth.
The global mass ornament is a banner for a cultural transformation that employs
architecture, sign theory and mechanisms borrowed from traditional advertising
and from social media, as well as social processes – and that we have yet to
properly understand. This book is a significant step forward in this respect.
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